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TV Quarterly Programming List Requirements – Update 
 

In its late November meeting, the FCC adopted a Report and Order that expanded the obligations of television 
broadcasters to increase both public access and the amount of local programming information.  The Commission has yet 
to release the text of its Order or to set a date when the new requirements are to take effect. 
  
Preliminary indications were that the decision adopted a new standardized form to replace the informal "issues/programs" 
lists broadcasters currently are required to compile and place in their public files each calendar quarter.  Among the 
categories of programming to be reported are local civic programming, local electoral affairs, public service 
announcements and independently produced programming.  Information also would be required concerning closed 
captioning and ascertainment of programming needs of various segments of the community.  To increase accessibility, the 
new form would not only be placed in the public file, but posted on the station's website and filed with the FCC.  Also, 
each station would be responsible for informing their audience twice daily about the location of the public file. 
  
We will advise you further once the final details and timetable become available. 
 
Womble Carlyle client alerts are intended to provide general information about significant legal developments and should 
not be construed as legal advice regarding any specific facts and circumstances, nor should they be construed as 
advertisements for legal services. 
 
If you have any questions or need additional information, please contact Peter Gutmann (PGutmann@wcsr.com), or one 
of our Telecommunications, Cable & Broadcast attorneys. 

IRS CIRCULAR 230 NOTICE: To ensure compliance with requirements imposed by the IRS, we inform you that any 
U.S. tax advice contained in this communication (or in any attachment) is not intended or written to be used, and cannot 
be used, for the purpose of (i) avoiding penalties under the Internal Revenue Code or (ii) promoting, marketing or 
recommending to another party any transaction or matter addressed in this communication (or in any attachment).  
 

  


